BS2016:  Qualitative Research Methods

Combining quantitative and qualitative analysis

Analysis of Open-ended Data

Analysis of open-ended questions…

These are best analysed as if they had been Multiple Frequencies  (tick all that apply) type of questions...

Read through all of  the responses and discern that four themes seem to emerge from the analysis i.e.

Socialising,clubs,sport,music,other)


e.g. 1  “I spend my spare time in the following way...”

Socialising, going to clubs, playing badminton

..........................................................................………….  

(Themes:  Socialising,clubs,sport,music,other)


(+11100)  can be used for computer analysis, (1 indicates a tick, 0 indicates no tick)
e.g. 2  “I spend my spare time in the following way...”

Horseriding, playing rugby, listening to music,

............................................................………………………


(Themes:  Socialising,clubs,sport,music,other)


(+00111)

e.g. 3  “I spend my spare time in the following way...”

Clubbing, socialising, reading magazines

..........................................................................……………  

(Themes:  Socialising,clubs,sport,music,other)


(+11001)

Notes:


1.
Do not have too many categories: 3-5 is sufficient


2.
Have ‘Other’ as a general category for odd responses

3.
If you are only analysing by one  theme (e.g. Positive

Negative, Neutral, Mixed) then you can use a simple TS-FREQ1 analysis instead.

Qualitative data

This will generally be in the form of interview data but it could be in other forms e.g. field-notes written up at the time of placement experience.

There are TWO major types of analysis:

1.
As a source of quoted material, in which you might indicate its typicality e.g.

 
‘ a commonly expressed view was the following’



 

“The whole exercise was extremely hard work but fruitful 

  as we learnt a lot from it”

(Second Year Female student)


Notice the reduced point size, single line spacing, attribution

2.
A thematic analysis


In such an analysis, you might analyse the text of interviews for the prevalence of 
certain themes.  For example, in a survey of customers for trainers, we could discern 
the following:




	
	Price
	 Styling
	Availability
	Status symbols

	Respondent 1
	Affordable
	High
	Easy
	Prevalent

	Respondent 2
	
	
	
	

	Respondent 3
	
	
	
	

	etc.
	
	
	
	


The quantitative analysis of open-ended responses

A more obvious way to measure the distribution of patient responses is to capture responses by the use of the most open-ended questions possible and then chart the distribution of the responses.  The following example is drawn from a qualitative investigation of paediatric out-reach clinics, conducted by the author (n=64). The overall sample statistics  are shown below.

[Take in Table 4]

What makes for a ‘good’ clinic session ?

The two factors mentioned that accounted for more than all other factors combined were the overall friendliness of the staff and the quality of the communication with the consultant.  Parents were evidently anxious to get  a diagnosis of the symptoms which had led them to the clinic in the first place.  Representative comments are:


Dr. ___ makes the child feel relaxed and not agitated.  The Dr. is always very 
friendly.

A ‘good’ clinic is when you are listened to and the doctor is interested in you.  Then, 
you do not feel the clinic is a waste of time.

When the doctor tries to explain things to you and talks things through.  This can help to alleviate my worries...

Some patients referred to the totality of the transactions that they held with clinic staff:

[A good clinic is.. ]  the helpfulness of the staff.  Nothing is too much trouble for them.  You cannot really fault them at all..

After the friendliness of the staff and the communication with the consultant, the absence of a long waiting time was the third most mentioned factor:


[A good clinic is ]  one that is easier for the children in the area.. it’s easier than 
[central hospital] where you usually have to wait a long time
NB 
64 respondents mentioned 81 factors as some respondents mentioned more 
than one factor.

Here, standard content analysis is used to measure the different types of responses.  These are then diagrammed using any statistical software package (in this case. MICROSTATS).  The virtue of this approach is that patients are allowed to ‘speak for themselves’.  The analyst can show the typicality of responses by using conventional statistical graphing measures whilst the choice of  quotations can help to ‘bring alive’ the nature of the data collected.

